“The Night Of The Grizzly” Might Start 
A New Trend According to Clint Walker 


Clint Walker likes to take his wife and daughter to the movies. 
But he doesn’t very often any more, because he hates to be em- 
barrassed, or have them embarrassed, by what is shown upon the 
screen. He thinks motion pictures should be for the enjoyment 
of families, together, and he hasn’t been able to find many films 


of that calibre these days. 

“There’s a lot of talk lately,” says 
Clint, “that the industry’s Produc- 
tion Code maybe abandoned. Who’s 
kidding who? It was abandoned a 
long time ago. Today, sick sex and 
voyeurism are rampant in films.” 

Maybe one star can’t have too 
much impact, but Walker is certain- 
ly giving it a try. After rejecting 
a bundle of offered properties, 
Walker plunged his 6’6” frame into 
“The Night Of The Grizzly’ with 
all the enthusiasm at his command. 
The Paramount feature which 
opens ...... atthe-: <2 <<. Theatre, 
and in which he and Martha Hyer 
co-star, is a wholesome, Technicolor 
outdoor drama of the early West, 
contrived of nothing but action, 
suspense, adventure and excitement. 

“Tt just might start a new trend,” 
says Clint, “a return to ‘old wave’ 
virtues that made motion picture 
theatres the finest source of family 
entertainment in the country.” 

“The Night Of The Grizzly” is 
the first film under Clint’s two-pic- 
ture pact with Paramount and it is 
based on his own, original story 
idea. It deals with a young frontier 
family which is nearly overwhelmed 
by one of nature’s most savage and 
implacable creatures, a monster 
grizzly bear. 

When no one else offered him the 
sort of vehicle he wanted to do, 
Clint came up with his story out of 
near desperation. He originally in- 


tended it for Walt Disney, but 
when Paramount studio and pro- 
duction head Howard Koch learned 
of it, he nailed it down for his 
studio. 

“T’m not one of those actors who 
also wants to be the producer, direc- 
tor and writer,” says Clint. “That 
would be spreading it pretty thin. 
But it’s the star whose kisser is on 
the screen and he’s the guy the pub- 
lic holds responsible for the films 
he’s in. So, every once in a while, 
Tl step out of my element to get 
things rolling in the right direc- 
tion.” 

Once Walker had pointed the di- 
rection, Paramount sprang into ac- 
tion. Burt Dunne, long the producer 
of Clint’s television series, “Chey- 
enne,” was signed as producer of 
“The Night Of The Grizzly.” War- 
ren Douglas was set to write the 
screenplay and Joseph Pevney took 
on the job of directing. 

When the picture started shoot- 
ing in the rugged San Bernardino 
Mountains, the cast also included 
Keenan Wynn, Regis Toomey, 
Nancy Kulp, Don Haggerty, Ellen 
Corby, Jack Elam, Kevin Brodie, 
Candy Moore and Victoria Paige 
Meyerink. 

“Tf there’s any message in this 
picture,” says Clint, “It’s a healthy, 
decent one. It deals with the sort of 
dreams that people can identify 
with—dreams that are worth fight- 
ing to achieve.” 


Mat 2A 


HARMONY AND CLOSENESS IS FIERCELY CHALLENGED by 
an intruder of the forest in Paramount’s Pictures’ “The Night Of 
The Grizzly,” filmed in Technicolor and Techniscope and starring 
Clint Walker and Martha Hyer. A blazing adventure film with ex- 
citement and drama, “The Night Of The Grizzly” is a film 
specifically created for family fare. It’s a wholesome and fascinat- 
ing tale of a family’s struggles against the elements of nature in an 


untamed wilderness. 
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Mat 3A 


ADVENTURE, EXCITEMENT AND ACTION FOR THE ENTIRE FAMILY—That’s the story behind 
the story in Paramount Pictures’ “The Night Of The Grizzly,”’ which opens ............ at the 
Bula at su serecotens Theatre. Starring Clint Walker, Martha Hyer and Keenan Wynn, the film relates the 
story of a family’s struggle against hostile elements in an untamed wilderness. 


~The Night Of The Grizzly"—Healthy Action- 


Adventure Drama For Entire Family 


Despite differences, Clint Walker, 6’6”, and producer Burt Dunne, 5’8”, see eye-to-eye. 
They think movies should be designed so that every member of a family can enjoy them—to- 
gether. That’s why they teamed up to make Paramount’s Technicolor feature “The Night Of The 


Grizzly,” which opens ........ 


<= BESMe w. 235% .... Theatre. The film has nothing going for it 


but action, adventure, suspense and wholesomeness. No sick sex, Peeping Tom-ism, far-outism, 
fadism, sadism, New Waves or fetish fripperies. 


For many years, as a story ex- 
ecutive and television producer at 
Warner Bros., Dunne worked close- 
ly with MHollywood’s Production 
Code administration. For even more 
years, as a father, he’s been very 
active with the P.T.A. 

“That’s where you find out,’ he 
says, “that folks don’t like the tenor 
of most of the things that are com- 
ing to the screen nowadays. They 
don’t like being subjected to em- 
barrassment in the theatre.” 

“The Night Of The Grizzly,” in 
which Walker and Martha Hyer 
co-star under the direction of Jo- 
seph Pevney, is the saga of a young 
American family that homesteads a 
section of land in the Wyoming 
wilderness of the 1880’s. A story of 
daring and high courage, it was an 
original idea of Walker’s, developed 
by Warren Douglas. 

Though this is their first theat- 
rical feature together, Dunne and 
Walker are not a new producer- 
star team. At Warner’s, Dunne 
produced more than 100 hour-long 
TV shows for the “Bronco,” Sugar- 
foot”? and “The Alaskans”, as well 
as episodes of “Cheyenne.” 

A native of Miller, South Dakota, 
Dunne came to Hollywood in 1937 
in order to perform. He never made 
it in front of a camera. 

He did get into show business, 
but it was as an usher at the 
Warner Bros. Theatre on Holly- 
wood Boulevard. Six months later 
he got himself transferred to the 
mail room at Warner Bros. 

But, somehow, he got sidetracked. 
The following year he became a 
secretary in the story department, 
then executive secretary to the studio 
production head. Later he became 
executive secretary to the television 
story department and in 1960 was 
made a producer of what were to 
become some of the studio’s most 
successful video series. 


ACTION-ADVENTURE 
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DANGER THREATENS FROM EVERY CORNER in Paramount 
Pictures’ “The Night Of The Grizzly,” which opens .......... 
at the» ovis Theatre. Filmed in Techniscope and Tech- 
nicolor and designed to be entertainment for the entire family, it 
stars Clint Walker, Martha Hyer, and Keenan Wynn. Produced by 
Burt Dunne and directed by Joseph Pevney, “The Night Of The 
Grizzly” relates the fascinating and adventurous story of a family’s 
struggles against hostile elements in an untamed wilderness. 


Recalcitrant Bear 
Plagues Director of 
“The Night Of The Grizzly” 


It’s been a long time since Joseph 
Pevney was an actor, but his per- 
formance as a startled director one 
day during the filming of Para- 
mount’s “ithe Night Ot The Griz- 
ZAV. MOpPenIng wer ti. GNUNG cnet. 
‘neatre, was of Academy Award 
calibre. 

At work on the Technicolor out- 
door adventure drama which stars 
Clint Walker and Martha Hyer, 
Pevney abandoned the actors mo- 
mentarily to work with the title 
character, a monstrous grizzly bear. 
This wasn’t Joe’s first encounter 
with the beast, but since the animal 
had been mannerly before, the di- 
rector had no reason to believe he 
would behave otherwise. 

But, this was otherwise. 

The animal was fidgety, which in 
turn made director Pevney fidgety. 

“Calm down, you brute,’ said 
Peyvney in a manner not calculated 
to calm down anything one might 
categorize as a brute. 

The bear glared at the director 
and instead of calming down, made 
a beeline for the startled Pevney. 

“Whoa, boy,” cried Joe. “Whoa!, 
Whoa!, Whoa!” 

The bear refused to stop and 
Pevney’s “Whoa!” quickly turned 
to woe. Not knowing what else to 
do, he scampered backwards. The 
animal’s quick-thinking trainer 
brought the incident to a halt by 
lassoing the beast. 

“That’s the first trouble I’ve had 
with a performer since I began di- 
recting in 1950,’’ Pevney sighed as 
he combed down the upright hairs 
on his head. “And I can’t even bring 
him up on charges before the 
union.” 

Pevney, a one-time top featured 
actor on Broadway as well as in 
films, understands actors as few 
film directors are able to. He likes 
to give his actors a free rein so that 
they bring their own interpreta- 
tions to their roles. Up until the 
incident with the bear, he had al- 
ways been able to keep this within 
reason. 

Since turning director, Pevney 
has directed many features includ- 
ing “Cash McCall” and “The 
Crowded Sky” as well as episodes 
on such television series as “Alfred 
Hitchcock Presents,” “Bus Stop,” 
“Ben Casey,” “Going My Way,” 
“The Munsters” and “The Loner.” 

Pevney and former child star 
Mitzi Green have been married for 
23 years and are the parents of 
three boys and a girl. 


Mat 1A 


TALENT AND BEAUTY are the 
two worthy attributes of Martha 
Hyer, who stars with Clint 
Walker and Keenan Wynn in 
Paramount Pictures’ “The Night 
Of The Grizzly,”’ opening .... 
.. at the Theatre. The 
film deals with the exciting and 
dramatic story of a family’s 
struggles against the hostile 
elements of an untamed wild- 
erness. 
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TALL AND MANLY are the 
words to describe Clint Walker, 
who stars with Martha Hyer and 
Keenan Wynn in Paramount 
Pictures’ “The Night of The 
Grizzly,”’” opening ...... at 
the MOR Sse Theatre. Set in an 
untamed wilderness, the film 
deals with the trials of a young 
family as they battle against the 
hostile elements in nature and 
man. An exciting and dramatic 
film, it has a wholesome view- 
point that makes it entertain- 
ment for the entire family. 


Martha Hyer Says Mature Men 
Go For Mature Women! 


Martha Hyer has nothing against 
the years under 80—she says she 
enjoyed every one of hers—but she 
feels they’ve lost their incandescence 
as far as the screen is concerned. 

“Women, not girls, seem to be the 
style today,” she states with con- 
viction. “I’ve certainly found that 
to be true in my own case. 

“T never really felt I was a suc- 
cessful actress until I matured. 
Now that I’m over 30, not only do 
I feel successful, I’m playing more 
parts than ever. I did five pictures 
this past year.” 

Her most recent. film, in which 
she co-stars with Clint Walker, is 
“The Night Of The Grizzly,” Para- 
mount’s Technicolor release open- 
Ter vere atithes. east Theatre. 

In the outdoor adventure drama, 
Martha is seen as a frontier wife 
who lives in a valley of fear for 
the lives of her husband and chil- 
dren. 

“Tt’s the kind of a role I couldn’t 
have bagged with a shotgun in my 
twenties,” she insists. 

Miss Hyer thinks it’s a case of 
American men finally catching up 
with their European counterparts 
in their liking for mature women. 

“Over there,” she says, “it’s an 
old habit. People on the continent 
have never understood why Holly- 
wood has gone through such a long 
period of catering to teen-age 
audiences exclusively. 

“The change in age preferences 
in the United States makes sense,” 
she believes. “There are a lot more 
men than boys in this country. 


When they go to a movie, they like - 


to see someone they can picture as a 
date for themselves, not as a part- 
ner for their young sons. 

“From what I’ve been seeing late- 
ly,”’ she goes on, “I’d say men are 
shying away from those hip young 
things today. They’re moving on to 
less nerve-wracking relationships: 
They’re learning the tranquility of 
maturity. And that switch is being 
reflected on the screen.” 


Six-Foot-Six-Inch Clint Walker 
Outmatched by Monster Bear 
In “The Night Of The Grizzly” 


When a man is 6’6” and weighs 
235 pounds, like Clint Walker, who 
is there for him to tangle with? 

No man in his right mind is go- 
ing to cross him, and if Clint goes 
after anyone, whatever the provo- 
cation, he’s the bully. 

What in real life is a standoff is a 
major problem on the screen. In 
outdoor adventure stories, the vil- 
lain must get his just desserts and 
in “The Night Of The Grizzly,” 
Opening’ ..ces- AtICNE te ees ‘Lhea- 
tre, Walker, producer Burt Dunne 
and writer Warren Douglas feel 
they have devised a screenplay with 
a foolproof heavy, a grizzly bear. 

“It’s the first time I ever felt like 
a midget,” says Walker of his eight- 
foot, 1000-odd-pound antagonist. 

“Man-to-man with Clint, no one’s 
got a chance. But man-to-bear, 
tnat’s matchmaking!” says pro- 
ducer Dunne proudly. 

“T’m just glad they didn’t write 
any scenes between me and that 
miserable monster,” is all Martha 
Hyer can say. 

True to the spirit of good movie- 
making, Walker does eventually 
conquer the beast, but at least no 
one can accuse him of picking on 
someone smaller. In one of the most 
furious encounters ever screened, 
Clint needs a gun, a knife, fists and 
frontier versions of karate and 
judo, along with a little luck, before 
he is finally able to convert his op- 
ponent into a rug. 

“We can truthfully say the fur 
flew,” chortles director Joseph Pev- 
ney. 

There are other brawls in the 
film, but each one has been metic- 
ulously tailored so that the star 
isn’t able to take advantage of his 
size where a single, hostile, un- 
armed man is involved. For ex- 
ample, Clint disposes of small-town, 
junior-grade badman Ron Ely with 
a swat of the backhand. Of course, 
when Leo Gordon, as a disagreeable 
bounty hunter, tries to exterminate 
Walker with knife, gun-butt and 
steel bear trap, the script does let 
Clint get a bit more physical. 

“And,” says writer Douglas al- 
most apologetically, “we do give 
Clint a chance to play rough in a 
pool-hall brawl when three toughs 
jump him. 

“V7e had to reshoot that entire 
sequence,” he goes on. “The first 
time, Walker smashed up the whole 
set as well as his three enemies. 


SUGAR AND PUNCH DESCRIP- 
TION—Candy Moore, who plays 
the ingenue lead in “The Night Of 
The Grizzly,” a Paramount Pictures 
release opening ...... at thers... 
.. Theatre, described herself in the 
studio publicity department’s bio- 
graphical questionnaire: 

“Packed in 115 pounds, 6544” and 
18 birthdays, wrapped in yellow 
hair and ornamented with blue 


eyes.” 

“The Night Of The Grizzly” stars 
Clint Walker and Martha Hyer. 
It was produced in Technicolor and 
Techniscope by Burt Dunne and 
directed by Joseph Pevney. 


‘CLINT’S-EYE VIEW’—Three-foot, 
four-year-old Victoria Paige Mey- 
erink plays the daughter of 6’6” 
Clint Walker in Paramount’s ‘The 
Night Of The Grizzly,” opening 
TEREX at the ...... Theatre. 

One morning during the film’s 
shooting, director Joe Pevney 
noticed the child high atop the 
electrician’s catwalk during the 
lineup for a scene. 

“Hey,” yelled the panicked Pev- 
ney, “what are you doing up 
there!” 

“Relax,” said the youngster’s 
mother. “She’s only getting a 
Clint’s-eye view.” 

Martha Hyer and Keenan Wynn 
also star in the Paramount Pic- 
tures release which was produced 
in Technicolor and Techniscope by 
Burt Dunne. 
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BIG CLINT WALKER BATTLES AGAINST THE ODDS in the 
new Paramount Picture, “‘The Night Of The Grizzly,” which 
OPENS cosas wiereces Bvthe i. 
Martha Hyer and Keenan Wynn, he portrays a young father 
with his family in a hostile and untamed wilderness. In what is 
called the renaissance of the family film, “The Night Of The 
Grizzly,”” mixed healthy excitement with healthy drama for film 
fare that’s really for the entire family. 


Sirs Theatre. Co-starring with 
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Martha Hyer Ready to Trade-In 
Sex and Sin for Some Sanity! 


There’s a possibility you may never again see Martha Hyer 
playing a fallen woman, bathing in champagne or running 
around in the semi-nude at your neighborhood movie theatre. 
These recent specialties of hers may all be in the past. 

The reason is a personal one. Last summer, when she was 
visiting her parents in Dallas, Texas, her three young nephews 
and two young nieces cornered her. 


“Aunty Marty,” they wanted to 
know, “why don’t our parents let 
us go to see your movies?” 

Martha hadn’t been giving the 
matter much thought, but here, in 
her own family, was a graphic ex- 
ample of what has been happening 
to the screen: more and more pic- 
tures on “adult” themes of sex 
and sin and fewer and fewer pic- 
tures suitable for the entire family 
to see together. 

As far as the lovely blonde Miss 
Hyer is concerned, there’ll be some 
changes made. And the first of 
these changes is the role she plays 
in Paramount’s ‘The Night Of The 
Grizzly,” which opens ...... at the 
Cav Ne Theatre. 

In this Technicolor outdoor ad- 
venture drama of the early West, 


in which she co-stars with Clint 
Walker, Martha plays a housewife 
and the mother of two small chil- 
dren. The role has virtue stamped 
on every page and she chose it over 
her usual selection of doxies, 
nymphomaniacs, neurotics and dip- 
somaniacs. What’s more, she says 
she loves it. 

“’m playing a part audiences 
can identify with,” she says. “It’s a 
woman they’ll understand, and like 
and feel as if they know. There’s 
a great satisfaction in playing this 
kind of role, a feeling I never had 
playing bad girls.” 

Not only will her nieces and 
nephews be allowed to see “The 
Night Of The Grizzly,” but Martha 
promises to escort them. 
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THE TENDER AND THE TOUGH is the dramatically and ex- 
citingly combined in Paramount Pictures’ “The Night Of The 
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Grizzly,’ 


which opens ........ 
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Victoria Meyerink and Don Haggerty are depicted above in this 
truly family film starring Clint Walker, Martha Hyer and Keenan 
Wynn. In a hostile and untamed land, a young family struggles 
against overwhelming odds in order to build their home and farm. 
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FAMILY FARE THAT’S EXCITING, DRAMATIC, TENDER AND CAPTIVATING! A welcomed new 
film from Paramount Pictures contains all the elements found in any first rate screen achieve- 
ment, yet still retains a healthy viewpoint that makes it film fare for the entire family. Starring 


Clint Walker, Martha Hyer and Keenan Wynn, “The Night Of The Grizzly,” which opens ...... 


5 AE WERE. cau eeene ss eres 
tamed wilderness. 


Theatre, deals with a young family’s struggles against a hostile and un- 


COLUMN ITEMS 


TOO MUCH OF A GOOD THING! 
Most members of the company of 
Paramount’s “The Night Of The 
Grizzly, opening 4-25... at the 
Theatre, reveled in the 
smog-free air and pine forests of 
the location shooting of the film in 
Holeomb Valley at the 8000-foot 
level in Southern California’s San 
Bernardino Mountains. 

But not bewhiskered Don Hag- 
gerty who’s played in so many out- 
door movies and TV dramas that 
he’s come to hate the great out- 
doors. He couldn’t contain himself 
one morning as star Clint Walker 
was rhapsodizing on the wonders of 
nature. 

“Bah!” Haggerty snarled. “Nat- 
ure despoils everything. Why I re- 
member when all this was nothing 
but beautiful high-rise apartment 
buildings!” 

Martha Hyer and Keenan Wynn 
co-star with Walker in “The Night 
Of The Grizzly,” produced in Tech- 
nicolor and Techniscope. 
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DOUBLE ROLE—As a prairie par- 
son in Paramount’s “The Night Of 
The Grizzly,” which opens ...... 
at; the 4. ee34 Theatre, actor War- 
ren Douglas has only 32 words to 
say at a graveside ritual. But if you 
ask him, he’ll insist the lines are the 
best he’s ever had to do. 

And no wonder. They were 
written for Actor Douglas by 
screenwriter Warren Douglas, who 
did the screenplay for the outdoor 
adventure drama which stars Clint 
Walker and Martha Hyer. 

It was Douglas’ first perform- 
ance in many years. Originally an 
actor, since 1950 he has been one of 
Hollywood’s most prolific screen 
and television writers and hasn’t 
been able to find the time to act. 

Burt Dunne produced and Joseph 
Pevney directed the film which gave 
him the golden opportunity for a 
comeback as a performer. 
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ALWAYS THE VICTIM! When Ron 
Ely was slow in ducking during a 
scramble with Clint Walker for a 
scene in Paramount’s “The Night 
Of The Grizzly,” opening ...... at 
Chews Theatre, he earned him- 
self a bloody nose that it took an 
ice-pack ten minutes to staunch. 

But, where most actors would 
have bemoaned their bad luck, for 
Ely it was kid stuff. 

While he was still in his teens, an 
irate patron broke his jaw when he 
worked as a theatre bouncer. His 
nose was shattered during high 
school football practice. He snapped 
three ribs in a game. And when he 
got a job in the Texas oil fields 
during one vacation, he. hurt his 
back and broke two fingers. 

“The Night Of The Grizzly” 
stars, in addition to a very healthy 
Clint Walker, a remarkably healthy 
Martha Hyer. All they’re interest- 
ed in is breaking house records 
when the film is released. 


GRIZZLY ASSIGNMENT — If it 
hadn’t been for Gordon Cole, head 
of Paramount Studio’s prop depart- 
ment, the new Technicolor outdoor 
adventure drama, “The Night Of 
The Grizzly,” which opens ...... 
at thers... Theatre, would never 
have gone into production. 

Cole’s been ‘called upon many 
times in his long career for many 
oddball items. But he’s never been 
asked to cast a featured role. It 
was Cole’s task to find the grizzly 
bear for the role of Satan. 

“It was a grizzly assignment,” 
Cole recalled. “I don’t know how I 
got into the act, but somebody in the 
front office suddenly decided that a 
grizzly wasn’t an actor, but a prop. 
And there I was with a bear by the 
tail.” 

“The Night Of The Grizzly” 
stars Clint Walker, Martha Hyer 
and Keenan Wynn. 


COUNTER-WEAPON — There’s a 
lot of horseplay on a motion picture 
location and when Paramount’s 
“The Night Of The Grizzly,” which 
OPENS ices x6 RENO ese ees Theatre, 
was shooting on location in South- 
ern California’s San Bernardino 
Mountains, it was no exception. 

About the only member of the 
company who wasn’t tormented 
was 28-year-old Felix Silla. Felix, 
who plays Cousin Itt on TV’s “The 
Addams Family” series, is a 3’9” 
tall midget, just the right size to 
work as standin and double for 4- 
year-old Victoria Paige Meyerink, 
who plays the daughter of Clint 
Walker and Martha Hyer. 

Felix had devised the perfect 
counter-weapon. Anyone, the com- 
pany was warned, who plagued 
Felix was going to get a good swift 
punch in the shin. 

“The Night Of The Grizzly” was 
produced by Burt Dunne in Tech- 
nicolor and Techniscope. It was 
directed by Joseph Pevney. 


SAX FOR SIX-GUNS—If the bark 
of Med Flory’s six-guns in Para- 
mount’s “The Night Of The Griz- 
zly,” opening sy 4... atithe 3 545.2.. 
Theatre, seems to have a beat to it, 
it shouldn’t come as too big a sur- 
prise. 

Prior to becoming an actor five 
years ago Flory was a top-rated 
jazz saxophonist, appearing with 
Claude Thornhill, Ray Anthony and 
other bands. 

Flory doesn’t get to play sax in 
the film. He plays a short-tempered 
moonshiner. And as far as he’s con- 
cerned, the acting business is a lot 
more reliable than the music busi- 
ness, an opinion not shared by too 
many actors. But, if you’re 6/4” and 
have a knack for playing villains, 
maybe that makes the difference. 

“The Night Of The Grizzly” 
stars Clint Walker and Martha 
Hyer with Keenan Wynn. It was di- 
rected by Joseph Pevney. 


SYNOPSIS 


To tall, rugged Big Jim Cole (Clint Walker) in this year of 1880, the 640 
acres of land he’s inherited in the town of Hope, Wyoming, is a place of his 
own, at last, to raise cattle, crops—and his family. 

To his lovely wife, Angela (Martha Hyer) it is the opportunity she’s dreamed 
of for Big Jim to get away from the dangers of ten years as a lawman in Utah. 
Especially to get far away from Cass Dowdy (Leo Gordon), a vengeance-vowed 
killer whom Cole had once sent up for a term in prison. 

To be sure, the dilapidated condition of their new home was a disappoint- 
ment, but that could be repaired with hard work. And their cash position was 
pretty short after giving $675 to Banker Cotton Benson (Regis Toomey) to 
pay off a loan once made against the land. But of no unease was the knowl- 
edge that Jed Curry (Keenan Wynn), Hope’s leading citizen, coveted the 
property for his sons; or that neighbors spoke with awe and terror of a giant 
grizzly bear they called Satan that marauded from its mountain lair. 

There were the usual problems of adjustment, no more. Thirsty Sam Potts 
(Don Haggerty), Jim’s one-time deputy who has cast his lot with the Coles, 
is being romanced by Wilhelmina (Nancy Kulp) proprietess of the town’s soft 
drink emporium. Charlie Cole, 14, (Kevin Brodie) is on friendly slingshot 
terms with his peers; elfin, precocious Gypsy Cole, 5, (Victoria Meyerink) has 
made a pal of Hank (Jack Elam) the area’s bewhiskered handyman; and 
much of the steam has gone out of the rough, tough, spooking Curry boys, 
Tad (Ron Ely) and Cal (Will Hutchins) since they’ve laid eyes on blonde, 
shapely Meg (Candy Moore) the Coles’ 19-year-old orphaned niece—and after 
a poolhall encounter in which Jim had flattened them both. 

But Big Jim gets the first measure of something beyond his ken when he 
finds his fences smashed, his bull decapitated—Spring’s initial foray by the 
grizzly. Neighbors have similar experiences, but Cole’s hits hard. For money 
to replace the bull, he pledges all he has of worth—his six-gun, saddle, and 
gold lawman star—with Banker Benson. Again the bear strikes, with horren- 
dous roars and chilling snarls, like a tank charging through the underbrush. 
It kills Cole’s mule. Savagely, Jim and Potts go in pursuit, but the monster 
outwits them by doubling back and attacking the men at the brink of a cliff. 
They leap to the water below to save themselves. Another raid; Jim’s stock 
is destroyed. He mortgages his land to Curry to replace it. Again and again 
the bear strikes in the area. Curry’s sheep flock is destroyed and he heads 
a contingent to run down the bear. Instead a man is clawed to death; another 
loses an arm. Curry posts a bounty and a call is made for bounty hunters. 

To Big Jim, the reward would pay his mortgage; he and Sam set out to 
get it. Lured by the same bait, Cass Dowdy comes to Hope. Cale, Dowdy and 
Clemmy encounter one another; Clemmy is left with terror and begs her hus- 
band to leave the territory. 

A tragic, deadly game begins in the wilderness. Big Jim must guard against 
the killing hatred of Dowdy and still pursue the bear. Traps are built and 
sprung. Satan is a cunning phantom; then he corners Potts and s!ays him. 
Jim returns the body to town for burial. 

Back in the wilderness, Jim has a vicious encounter with Dowdy. He leaves 
his foe unconscious but goes home for repairs to knife wounds. Clemmy, 
beside herself with fear, forbids Jim to leave again. That night Charlie, who 
has heard his parents quarrel, slips into the darkness to begin his own pur- 
suit of Satan. In the morning Jim and Clemmy guess the reason for the boy’s 
absence; this time Clemmy does not protest when Jim sets out anew. 

As he trails his son, a slug rips Cole’s hat. Jim returns Dowdy’s fire and 
momentarily blinds Cass with rock fragments from a ricocheting bullet. With 
the butt of his gun he knocks Dowdy unconscious and plods on. He finds 
Charlie cornered by Satan; the boy manages to climb a tree and with wild 
charges the animal seeks to level it. Jim shoots until the bear plunges upon 
him and knocks the rifle from his hands. Cole dives into a declivity in the 
rocks and slashes his knife into the belly of the raging, slobbering beast. 
Now Dowdy joins the nightmare fray; Satan leaps and mangles hin? to death. 
Jim recovers his rifle and at barrel-length pumps slug after slug into the 
monster until at last the grizzly topples over. 

As a group of townsmen is about to set out from the Cole ranch in a 
rescue party, Big Jim and his son walk out of the hills. 

Eyes shining, Jim crushes Clemmy in his arms. 

“It’s like | told you,’’ he says. ‘‘This land is truly ours.’’ 
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CREDITS 


Producer, Burt Dunne; Director, Joseph Pevney; Written by, Warren 
Douglas; Asst. Director, Howard Roessel; Production Manager, 
C. Kenneth DeLand; Directors of Photography, Harold Lipstein, 
A.S.C. and Loyal Griggs, A.S.C.; Art Directors, Hal Pereira and Wil- 
liam Campbell; Film Editor, Philip W. Anderson, A.C.E.; Sound, 
Garry Harris and John Wilkinson; Set Decoration, Robert Benton 
and Anthony Mondell; Makeup Supervision, Wally Westmore, S.M.A.; 
Hairstyle Supervision, Nellie Manley, C.H.S.; Casting Supervisor, 
Kerwin Coughlin; Special Photographic Effects, Paul K. Lerpae, 
A.S.C.; Process Photography, Farciot Edouart, A.S.C.; Music, Leith 
Stevens; Songs: “‘Angela’”’ by Jay Livingston and Ray Evans; ‘‘Pine 
Tree Tall’’ by Clint Walker and Charlie Aldrich. 


RUNNING TIME: 102 MINUTES 


ACTION-ADVENTURE COMES ALIVE 
IN EXCITING TABLOID HERALD! 


Generate added interest and enthusiasm for your playdate with this 
dramatic and dynamic four page, 8/2 x 11 tabloid herald charged 
with the fast-paced impact of the film and loaded with real boxoffice 


‘sell’ for ‘The Night Of The Grizzly.” 


Created to project the high points of the film, this tremendous and 
highly effective promotional item will help give maximum impact and 


exposure to your campaign. 


This Herald has space to imprint your theatre name, playdate, name of your second 
feature or even an ad for a local merchant who agrees to distribute the Herald and 


share in the already low cost. 


hie 
FOR A MERCHANTS 4 Ap 


4 we een PRE: babtiee POL FRELE MINA T BRK HORALE 


FDR; Pies. 
shop: necoten Be Sayer tee Hh Reig: 
5 Se: 


CENTER SPREAD 


$7.50 Per thousand F.0.B. Plant Imprinted at following prices First 1,000 . . . $5.00 
Added thousands, $3.50 Per thousand 
Over 4,000, $3.00 Per thousand—Folding—$2.00 Per thousand 
Rush Your Order Direct to HARRY K. McWILLIAMS, 405 Broome St., N.Y., N.Y. 10013 
Phone 212 CAnal 6-3335-6 for Rush Orders 
Shipping—by Parcel Post Special. We will bill you for postage charges. Large shipments by truck. 
Shipping charges collect. Check oremoney order must accompany order. 


HOW TO EFFECTIVELY DISTRIBUTE THE HERALD 


e Use as direct mailing pieces and take advantage of 
special bulk postage rates. 

@ Distribute to automobile dealers, auto supply stores 
and other outlets dealing in automotive services and 
products. 

e Make available to be handed out to members of local 
racing and stock car clubs. 

e Have a few students distribute them to their school- 
mates before and after class sessions. 

e@ Make them available to establishments where the 
younger generation congregates (candy store, bowling 
alley, amusement park, youth centers, efc.). 

@ Give them to your patrons prior to your playdate. 


e@ Have merchants put them in bags and packages. 

e Have a few youngsters deliver them door-to-door 
throughout your town. 

e Have newspaper boys slip-sheet them into the local 
newspapers. 

e Place them on the windshields of cars. 

@ Make an arrangement with the local milkman to de- 
liver them with the milk. 

@ Place them on the counters of local shops. 

@ Arrange with a local restaurant for them to be in- 
serted into coats and jackets while hanging in the 
checkroom. 


EXPLOITATION 


AN EXPLOITATION BONANZA 


COLOR STILLS—The set of 8 x 10 color stills available from 
National Screen Service provides you with an excellent focal 
point for every conceivable display and merchandising piece. 
They should be used widely in theatre fronts, counter dis- 
plays and window displays that might be arranged in con- 
junction with merchant tie-ups. 


“BEAR’’STUNT—Hire a member of the usher staff to dress in 
a grizzly bear costume. Arrange for the ‘‘Bear’’ to drive a 
convertible to the theatre or some strategic location, pre- 
arranging for the press, TY news departments and radio 
remote services to meet him there. The car might be ban- 
nered with picture and playdate credits. This sure-fire stunt, 
a specialty for this film, is bound to result in all-out publicity 
coverage. 


GIANT GRIZZLY—Have a still of a scene from the motion 
picture with the grizzly depicted blown up to life-size pro- 
portions. Hire someone to transport it on public transportation 
to a prearranged recipient. News is then created that the 
blowup is lost and word can then be sent fo all news media 
that a reward will be given to anyone finding the blowup. 
Footprints could even be superimposed so that the announce- 
ment that a personally autographed blow up of ‘‘Satan,”’ 
star of ‘‘The Night Of The Grizzly’ is missing. Try to in- 
terest a radio station in running a contest and give prizes 
to the winner. 


AUTHORITY SPEAKS—Find a local authority on wild animals 
which have inhabited the West Coast. Use this person (A 
member of a local zoo, a ranger, a historian or teacher) as 
a spokesman on the life and habits of the Grizzly bear. 
Arrange local interviews with the press, radio and television 
outlets throughout your community. Make sure speaker is 
totally familiar with the motion picture so that all inter- 
views will credit the same. 


FRIGHT ELEMENT—The fantastic fright element of this motion 
picture may very easily be sold through a local horror radio 
or television show. Have the narrator (in many markets 
he is dressed up as a monster) appear on stage on the 
opening day. A format for the show could be developed by 
the radio or TV staff, or, the narrator could conduct an 
autograph session at the theatre. Either way, the stations 
are always eager fo promote the show and this is an excellent 
way, on the local level, for your playdate of ‘The Night Of 
The Grizzly.’’ 


CIRCULATION TIE-UP—‘‘The Night Of The Grizzly’ is a nat- 
ural for a tie-up with the circulation department of the 
local newspaper for a sponsored newsboys’ showing. The 
newsboys selling the maximum quantity of subscriptions, 
could be guests of the newspaper at a morning showing, 
provided the newspaper devotes a considerable amount of 
space fo the promotion. Full motion picture credits along 
with scene stills should be incorporated in any publicity 
stories. 


REAL TRAP—A first for an advance theatre lobbly contest 
would be the employment of a real bear trap in your 
lobby. The trap could be so rigged that it would require 
someone to open it by mastering the combination of a 
combination lock. Invite the patrons with a sign to try 
their luck and the one hitting the right combination would 
win prizes promoted locally along with guest tickets to see 
the film. Perhaps the first two numbers of the combination 
could be revealed so that only the third number must be 
found. Give patrons only one chance. 


TRAVEL CONTEST—Contact local travel agencies and organi- 
zations operated by major department stores fo tie-up with 
a contest whereby the agency provides transportation to the 
West Coast where the motion picture was made. Provide the 
agencies with accessories and possibly heralds for enclosures 
to conduct an even more effective promotion. Extensive ex- 
posure might even take place through in-store and window 
displays. 


Dell Publishing Company has created a spe- 
cial and very exciting edition of “The Night 
Of The Grizzly” comic book. This includes 
full credits appearing on the front cover. Dell 
is distributing this book to its thousands of 
dealers across the country prior to and during 
the general release of the film. Use these 
comic books as prizes for any contests you 
might arrange. Or, distribute them as heralds 


or gifts in special promotions that you may 


devise. 


A CLINT WALKER NATURAL—Do not overlook the fact that for 
seven years, Clint Walker was the star of television's ever- 
popular series, ‘‘Cheyenne.’’ Check with local TV stations 
to see if re-runs are still beamed and approach the station 
to tie-up with his forthcoming, ‘‘The Night Of The Grizzly.’’ 
The following are suggested promotions that could be coor- 
dinated with stations: A Clint Walker look-a-like contest; a 
write-in contest about the film, a nominating contest of hero- 
types like Clint Walker, etc. Such prizes as guest tickets 
and Dell Comic Books of ‘‘The Night Of The Grizzly’’ could 
be awarded. 


LOAN TIE-UP—Two merchants can be approached—banks and 
loan companies—(a natural for this film, in which Clint 
Walker makes a needed loan for his home). Use this built- 
in promotion, stressing the importance of the service of 
banks and other agencies in making needed loans and how 
this is illustrated in the film. The theme of the film is about 
building a homestead and how a loan made all the difference. 


BOYS’ CLUBS—a vast audience for this film lies in groups of 
young and teen-age boys such as the Boy Scouts of America 
and local chapters of the Explorers. Contact the heads of these 
groups for special showing or block sale of tickets. Also try 
to have clubs distribute the tabloid heralds making sure 
each is imprinted with theatre and playdate information. 


EYE-CATCHING BALLYHOO—Hire a wagon drawn by horses and 
recreate a covered wagon. Have if go through the major 
arteries of town with a family group riding in it. Put posters 
on either side of the wagon which advertise the film, theatre 
and playdate. You could headline the following copy: ‘We're 


off to hunt the Grizzly ..... like the fierce one of ‘The 
Night Of The Grizzly’.’’ 
THE GRIZZLY GROWL—‘‘If you dial Plaza - and during 


the conversation you hear the voice of a fierce and vicious 
Grizzly bear . . . . if won't be your imagination.”” The 
above could be the key to an exciting newspaper R.0.P. 
teaser campaign. Using an announcement by the manager on 
the theatre’s automatic answering phone service, the growls 
of the Grizzly could be incorporated into the recording and, 
thus, serve as a unique and effective ticket selling device. 


DRESS-UP CONTEST—Plan a big western ‘dress-up’ contest 
to be held in the lobby of your theatre. Give free passes and 
free prizes to the wearers of the most authentic-looking and 
interesting cowboy outfits. 


WESTERN CLOTHING—Arrange with department stores, hat 
dealers and bridle shops to make up displays featuring west- 
ern clothing. Provide these outlets with accessories to dress 
up their displays, making sure plugs are given to your theatre 
and playdate of ‘‘The Night Of The Grizzly." 


HALF-PRICE SPECIAL—Announce the running of a special 
‘Father and Son’ and ‘Mother and Daughter’ showing in 
which a ‘Son’ or ‘Daughter’ accompanied by their respective 
parent can see the film for half-price. 


PROMOTION CONTEST—Here’s an interesting and effective way 
to merchandise the film with a saturation promotion contest. 
Have local announcers on radio and TY stations conduct a 
special contest over 10 days. Each day they announce that 
“The sound you are about to hear is that of the Grizzly, 
Satan, who stars in “The Night Of The Grizzly,’ opening 

PE ool 1 rere Theatre. The giant Grizzly 
bear terrorizes an entire town and, in particular, a family 
frying to establish a homestead in early Wyoming. This 
Grizzly is but one of many obstacles one might have encoun- 
tered in those early pioneer days of the West.’’ Have each 
announcer invite the audience to name the other animals 
through sound effects given as clues. Recordings of the fol- 
lowing could be used—Coyote, Mountain Lion, Cheetah, 
Buffalo, Deer, Horse, Eagle, and Rattle Snake. 
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ACTION-FILLED COLORING CONTEST 
FOR THAT IMPORTANT KIDDIE MARKET! 
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Mat 4X 


Here's an excellent promotion gimmick that was specifically designed to inter- 
est and intrigue that very significant kiddie market. Create enthusiasm and 
generate excitement for “The Night Of The Grizzly” with an exciting coloring 
contest that's loads of fun. 


Available in a four-column mat (4EA) from your local branch of National Screen 
Service, the COLORING CONTEST CAN BE USED AS AN EFFECTIVE SELLING AID. 
With this mat you can make up a large quantity of reproductions that include 
your theatre imprint and playdate. 


WAYS TO USE THE CONTEST 


Use the coloring contest as a herald. Have 
supermarkets stuff them in their packages and 
distribute them out on the street. 


Plant the contest in local newspapers. Offer quest 
tickets to the winners and display the winning 
entries in your lobby. Distribute copies of this 


coloring contest to schools, Boy and Girl Scout 
troops and various other children’s organizations. 


Make sure that all the children’s clothing stores 
in your area have an ample supply of the contest. 
The stores can run their own contest in con- 
junction with your playdate. 
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ADD EXCITEMENT WITH FREE LOBBY SPOT 


The lobby spot is a powerful and effective gimmick that should be used fo supplement your 
advance and current promotion of “The Night Of The Grizzly.” Create added enthusiasm 
and excitement that will build extra boxoffice profits. 


These gratis lobby spots will be available to all exhibitors. This item consists of a two- 
sided 45 rpm record. Side one (1) announces the coming arrival and side two (2) announces 
the film as a current attraction. 


In your lobby, use on any standard record-player. Over your audio system, play the lobby 
spots in your theatre during intermissions and at other appropriate times. Over the loud- 
speaker system, play the record in front of the boxoffice and outside of the theatre. 


(Order from Paramount Field Advertising and Publicity Dept—See Coupon on Back Page) 
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MATERIAL CHECK LIST 


Accessories 


REGULAR THEATRE TRAILER 
(Order from your local branch of National Screen 
Service) 


FREE: RADIO SPOT ANNOUNCEMENTS 

Available is a FULL SET of RADIO SPOTS which 
effectively project all the action, adventure and 
excitement of the film. 

(Order from Paramount Pictures Field Advertising 
and Publicity Dept—See coupon on back page) 


FREE: TV TRAILERS AND TELOP CARD 

Available is a FULL SET of TV SPOTS. Also avail- 
able is a TY TELOP CARD. 

(Order from Paramount Pictures Field Advertising 
and Publicity Dept.—See coupon on back page) 


FREE: LOBBY SPOT ANNOUNCEMENT 

(Order from Paramount Pictures Field Advertising 
and Publicity Dept—See coupon on back page) 
SET OF 12 FULL COLOR STILLS 

(Order from your local branch of National Screen 
Service} 


DELUXE HiRiSE STANDEE 


Something outstandingly new and dramatic 


in display advertising .. . 


iS) 
O 
the deluxe Hie Standee 


A. It’s attention-arresting. Off-the-floor, at eye-level, this novel hi- 
rise display is A-1 advertising! 

B. Budget-priced. Invest a mere $9.95, and attract dozens of addi- 
tional customers. (Plus $1.50 for the hi-rise extension pole which you 
can use week-after-week for any other standees you order from us.) 
B-yootiful! 


C. Convertible. Made for two-way use, this floor-to-wall display is 
simply adaptable. If floor space is limited or legally restricted, hang 
it on the wall. See. See. Si. Si. 


deluxe Hi-Rise Standee..... $9.95 Re-usable Extension Pole.....$1.50 
Order from your nearest NATIONAL SCREEN EXCHANGE 
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BANNER DISPLAYS 
A NIGHT LENGTHENED 


BYA Valance: (above) $2.15 per running 
THOUSAND TERRORS! foot: minimum length 10 feet. 6’ x 3° 
red, white and blue fan drapes with 
gold fringe: $5.75 apiece. Flag Wall 

THE Banner 9° x 12’. Single Faced $80.00. 

NIGHT (RIZZI Double Faced $145.00. Badge: 50c each. 

Manufactured by National Flag and 

Display Co., 43 West 21st St., New 
York, N.Y. 10010. 
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was going to push him 
off the first hunk of 

land he'd ever 
called his own! 


Their nearest neighbor. 
is a bear called Satan, 
who thinks and acts. 
like an evil man! 
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This advertising material has been approved under the MPAA 
Advertising Code as a self-regulatory procedure of the 
Motion Picture Association of America. 


to by the major motion picture companies, may be addressed 
to: Advertising Code Administrator, Motion Picture Associa- 
tion of America, 522 Fifth Avenue, New York City 36, N. Y. 


All inquiries on this procedure, which is voluntarily subscribed 
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“THE NIGHT OF THE GRIZZLY” 


To: PARAMOUNT PICTURES FIELD ADVERTISING 


AND PUBLICITY DEPT. 
1501 Broadway, New York, N. Y. 10036 


Nete: In Canada order from your local Paramount Branch 
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